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Zagreb - 28 October 2011
T-Hrvatski Telekom
Results for the nine months to 30 September 2011

Recession, regulatory initiatives and special tax continue to impact business; revenue fall of
3.6%, limited by Combis contribution and strong IP revenue growth; solid margins on effective
cost management

T-Hrvatski Telekom (Reuters: THTC.L, HT.ZA; Bloomberg: THTC LI, HTRA CZ), Croatia’s leading
telecommunications provider, announces unaudited results for the nine months to 30 September 2011.

Group Highlights
e Revenues down 3.6% to HRK 6,092 million or EUR 822 million (Jan-Sep 2010: HRK 6,321
million, EUR 871 million)
0 Combis contributes HRK 281 million or EUR 38 million (Jan-Sep 2010: HRK 110 million,
EUR 15 million. Consolidated from May 2010)
0 Underlying revenues down 7.6%, excluding both Combis contribution and revenue
recognition after change in useful life of customer relationship as outlined on page 7
e [P andICT revenues show continued growth
Cost control initiatives continue
e EBITDA down 2.1% at HRK 2,799 million (EUR 378 million) and 46.0% margin (Jan-Sep 2010:
HRK 2,858 million or EUR 394 million, 45.2%)
e Net profit almost flat at HRK 1,483 million (EUR 200 million)
e  Operating cash flow down 14.8% to HRK 1,894 million (EUR 256 million)
e T-HT has reviewed its continued participation in the privatisation process; unconfirmed media
reports suggest Government of Kosovo has cancelled process

Residential Segment

e T-HT maintained its leading position in all three markets (mobile, fixed line and IP)

e Introduced new mobile tariffs targeting a range of customer segments

e Mobile subscribers up 3.5% (up 2.9% on Q2 2011), following change in definition of prepaid
subscribers as outlined on page 7

e 538,443 ADSL mainlines, up 8.3% from Q3 2010 (flat to Q2 2011), and 317,847 TV customers,
up 21.7% (up 4.6% on Q2 2011)

e Revenues down 5.0%, due largely to lower voice revenues in the mobile and fixed network
and lower non voice revenue in mobile

Business Segment

e Stable customer base across all segments and products/tariffs

e Mobile subscribers up 5.6% (up 1.1% on Q2 2011)

e 109,342 ADSL mainlines up 6.0% (up 0.9% on Q2 2011) and 18,919 TV customers, up 17.0%
(up 2.6% on Q2 2011)

o Revenues down 1.9%

0 IPandICT revenues showing further growth with new ICT services launched

lvica Mudrinic, President of the Management Board and CEQO, said:

“T-HT has released another robust set of results against the backdrop of a difficult economic
environment and our revenue was 3.6% lower in the period. However, we have maintained our strict
cost control initiatives and we are reporting a solid EBITDA margin, whilst ICT services provider Combis
has made a positive contribution to our business. Despite further downward pressure from regulation
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and intense competition across all our operations, we have maintained our number one position across
all areas of business.

“Furthermore, the Government of Croatia is proposing to abolish the 6% fee on mobile network
services introduced in 2009 and this should have a positive impact on the Croatian telecoms sector.

Nevertheless, the existing regulatory regime continues to deter investment in a next generation
communications/fiber infrastructure that would help to stimulate economic growth in Croatia.”

Contact details

T-Hrvatski Telekom Investor Relations

Erika Kaspar, Corporate Communications and Investor + 38514912000

Relations

Elvis Knezevi¢, Investor Relations +385 14911 114
Anita Mari¢Simek, Investor Relations +385 14911 884
Email ir@t.ht.hr
College Hill

Kay Larsen / Adrian Duffield +44 207 457 2020

A conference call for analyst and investors will start at 14:00 UK time / 15:00 CET today. The dial-in
details are as follows:

International Dial In +44 (0) 1452 555 566
UK Free Call Dial In 0800 694 0257
Conference ID 20913459

A replay of the call will be available until Thursday, 3 November 2011 using the following details:

International Dial In +44 (0) 1452 550 000
UK Free Call Dial In (from landlines only) 0800 953 1533
Replay Access Code 209134594#

A presentation covering results for the first nine months of 2011 can be downloaded from the T-HT
website (www.t.ht.hr/eng/investors)

About T-Hrvatski Telekom

T-Hrvatski Telekom (T-HT) is the leading provider of telecommunication services in Croatia, serving
more than 1.3 million fixed lines, nearly 2.5 million mobile subscribers and 648,000 broadband
connections through its Residential and Business divisions.

Since its initial public offering in October 2007, T-HT shares have traded on the Zagreb Stock Exchange,
with global depositary receipts trading on the London Stock Exchange. Deutsche Telekom AG owns
51% of T-HT s shares, with the War Veterans’ Fund owning 7%. The remaining free float is in the hands
of private and institutional investors.
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Results for the nine months to 30 September 2011
Business and financial review
Introduction

T-Hrvatski Telekom is Croatia’s largest telecommunications provider and the market leader in all
segments in which it operates. At 30 September 2011, the Group served 1.3 million fixed-line customers,
nearly 2.5 million mobile subscribers, 648,000 broadband connections and provided TV services to
more than 337,000 customers. In March 2010, T-HT acquired the ICT company Combis, significantly
expanding its ability to provide integrated solutions to Croatia’s business market.

Market overview

The key event in the Croatian telecommunications sector in recent months has been the acquisition by
VIPnet, the second largest mobile player, of leading cable operator B.net in June 2011. This is expected
to increase competition in integrated telecommunications products. Major growth areas in the sector
are broadband and TV, while usage of fixed telephony continued to decline in line with expectations
and world-wide trends. With new regulation in force from July 2011 regarding Wholesale Line Rental
(WLR) and naked bit-stream, all operators are now achieving full country-wide reach.

The Croatian mobile market also declined throughout 2011 owing to market saturation and the impact
of the recession (reduced consumer purchasing power and the 6% tax on mobile services imposed in
August 2009). Increased availability of smartphones and mobile broadband devices boosted mobile
broadband usage, however.

T-HT remained the leader in a saturated market served by three operators since 2005. All three
operators offer new tariff bundles with combinations of voice, messaging and data both to consumer
and business customers, along with new offers such as e-books. According to the Croatian Central
Bureau of Statistics, total Croatian mobile MOU increased by 4.0% in first half 2011. Mobile Internet
promotion has intensified as all three mobile operators promote new mobile broadband products with
attractive smartphone and tablet deals.

Fixed telephony remains competitive in Croatia with 10 active operators, while VIPnet’'s recent
acquisition of B.net is likely to increase competition in integrated telecommunication products.

T-HT has successfully maintained its leading market position in all segments. This reflects the Group’s
continuing dedication to high-quality services and improved marketing with offers tailored to suit the
needs of specific customer segments.

According to the Croatian Central Bureau of Statistics, the number of fixed-line minutes of use (MOU)
decreased by 9.4% in first half 2011. Fixed-line penetration remained stable at 42% of the population,
according to the National Regulatory Agency.

T-HT Group remained the largest provider of broadband services in Croatia, continuing to expand the
roll out of its high-speed MAXadsl offering and augmenting it with premium services such as MAXtv -
the Group’s TV service. During first nine months of 2011 a new player entered in the Croatian pay TV
market but T-HT continued to enrich its TV offer with the addition of new TV channels and social media
functionality. Croatia’s broadband market remains a growth area for T-HT, with approximately 45% of
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Croatian households connected via fixed broadband compared to an average of around 62% in
Western Europe.

Economic background

After nine consecutive quarters of decline, Croatia’s GDP recorded very moderate growth of 0.8% in
the second quarter of 2011 boosted by exports and consumption. At the same time, however, the
decline in investment continued. Revised forecasts have lowered Croatia’s estimated GDP growth to
just between 0.5% and 0.8% for FY 2011.

Registered unemployment remains high at 16.8% in September 2011 (September 2010: 16.9%)
according to the Croatian Central Bureau of Statistics, with no sign yet of real recovery, while the
corporate sector has not been initiating projects that would generate new employment.

Average monthly net earnings for the first seven months of 2011 was HRK 5,393, marking a fall of 0.3%
year on year.

Privatisation of Post and Telecommunications of Kosovo J.S.C. (PTK)

As announced in early June 2011, T-HT has fulfilled the pre qualification requirements in relation to the
privatisation of Post and Telecommunications of Kosovo J.S.C. (PTK) and has been confirmed as one of
the Pre-Qualified Applicants.

In light of charges recently filed against certain PTK managers suspected of corruption, however, T-HT
has reviewed its continued participation in the privatisation process.

According to media reports, the Government of Kosovo recently cancelled the tender process and will
announce another in due course. However, T-HT has not received any official notification that this is the
case.

Update on 6% fee on mobile network services

The Group released an update on 14 October 2011 on the status of the 6% fee on mobile network
services imposed under the Fee for the Provision of Mobile Electronic Communications Networks
Services Act and introduced on 1 August, 2009.

The update followed a proposal on 13 October 2011 by the Croatian Government to abolish this fee,
with effect from 1 January 2012.

The Government proposes abolition of the fee under the Act on the Termination of the Fee for the
Provision of Services in Mobile Electronic Communications Networks Act, which will go before the
Croatian Parliament. At this moment there is no precise clarity on when the Parliament will approve the
proposal.

The impact of the 6% tax in the nine months to 30 September 2011 was HRK 113 million (Jan-Sep 2010:
HRK 124 million).



Hrvatski

............................Telekom.

Regulatory environment

The Law on Electronic Communications, which replaced the previous Law on Telecommunications, has
been in force since 1 July, 2008 and transposed the 2002 EU Regulatory Framework onto Croatia’s
electronic communications market.

In order to align the Croatian regulatory framework with EU framework amendments from 2009, the
Croatian Parliament adopted amendments to the Law on Electronic Communications in July 2011 and
this came into force in August 2011.

These amendments will increase the discretionary powers of the Croatian Post and Electronic
Communications Agency (Agency, or HAKOM) with regard to regulating the electronic communications
market and is expected to result in a tighter regulatory regime.

Croatian operators were given 90 days’ notice to comply with the new provisions of the Law.

In April 2011, the Agency adopted decisions by which it determined that “three criteria tests” were
fulfilled for two markets in terms of “Access to the fixed network and public voice markets:”
1. Publicly available local and/or national telephone services provided at a fixed location for
residential customers
2. Publicly available local and/or national telephone services provided at a fixed location for
non-residential customers.
Subsequently, in July 2011 the Agency adopted decisions by which it determined that “three criteria
tests” were fulfilled for:
3. The retail broadband Internet access market.

This implies that the Agency considers that these markets under 1, 2 and 3 above are susceptible to ex
ante regulatory control and thus should be analysed for the existence of significant market power
(SMP). Public consultation on market analysis for markets 1 and 2 above ended on 16 June and for
market 3 above ended on 12 September, 2011. The final decisions by the Agency on these market
analyses and regulatory remedies are still pending.

Under a decision adopted in March 2010, the Agency determined that the “x” percentage that should
be used for the purpose of calculating the Group’s prices for wholesale bitstream access services on
copper network - IP level (retail minus methodology) - should be 40%. A further price reduction in
wholesale bitstream access service was adopted by the Agency in September 2010 (price reduction for
virtual private channels for voice and IPTV services). However, in September 2011 the Agency initiated a
revision of the x% level for the purpose of calculating bitstream prices on copper network, with a
proposal to increase it to 60%. The outcome of this process is still pending.

Also, in line with the obligation imposed upon the Group by the Agency’s decision on SMP designation
and imposition of remedies in the wholesale broadband access market, the Company published a
“reference offer for the wholesale bitstream access over the Group’s fibre optics access network”.
However, in August 2011 the Agency initiated amendments to this part of the Group’s reference offer.
The outcome of this process is still pending.

On 6 April, 2011, the Agency finalized its analysis of the retail market regarding Access to the Public
Communications Network at a Fixed Location for residential and non-residential customers and
designated the Company and its subsidiary Iskon Internet as operators with SMP. The following
remedies were imposed upon the Company:
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- Network access and use of special network facilities (obligation to introduce naked DSL and
wholesale line rental - WLR - and standalone retail access service)

- Non-discrimination

- Transparency

- Price control of retail access services (notification of retail prices 30 days in advance;
prohibition from unreasonably bundling services)

- Accounting separation and cost accounting (cost accounting project, initiated at the end of
2008, is ongoing)

Price control of retail access services were imposed on Iskon Internet.

In line with these requirements, in June and July 2011 the Company published wholesale reference
offers for naked BSA and wholesale line rental.

In August 2011, the Agency finalized its analysis of retail markets - Publicly available local and/or
national telephone services provided at a fixed location for residential customers and non residential
customers - and determined the Group and Iskon to be the SMP operators in these markets.
Consequently, the following obligations were imposed upon the Group:

- retail price control (cost-orientation, price notification to the Agency 45 days prior to launch,
non-discrimination)

- regulation of promotional offers (notification of promotional offers to the Agency 15 days
prior to the launch, duration of promotional offers restricted to two months, promotional
benefits must not apply longer than three months, promotional offers for the same service
must not be repeated more than once a year)

In September 2011, the Agency finalized the procedure of the “three criteria test” for the retail
broadband Internet market, and determined that this market is susceptible to ex anferegulation.

Consequently, on 24 October 2011, the Agency publicly announced its proposal to designate the
Company and Iskon as operators with significant market power (SMP) in (i) retail broadband Internet
access market and (ii) retail market for transmission of television programmes with remuneration
(hereinafter: IPTV market) although the IPTV market was not defined in accordance to applicable laws,
neither was it previously determined as a market susceptible to sector-specific regulation (regardless of
the fact that this is a precondition according to EU rules). Public consultation on proposed regulatory
remedies for retail broadband Internet access and IPTV services continues until 23 November 2011.

In October 2010, the Group was (re)designated as the universal service provider for the next five years
for all universal services (except for the subscribers’ directory, which the Group can continue to provide
on a commercial basis). Tariffs for universal services must be set at an “affordable level.” Other tariffs,
besides those mentioned above, are subject to ex-post review and are essentially unregulated.

Accounting separation (applies only to the Company’s fixed business); cost accounting project,
initiated at the end of 2008, is ongoing. In Q3 2011 the Agency started developing its own cost

modelling for all regulated services.

The registration of pre-paid customers in mobile networks is now underway.
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Segmental reporting

On 1 January 2010, the old operating segments T-Com and T-Mobile, serving fixed and mobile markets
respectively, were replaced by a new structure based upon Residential and Business units. As of the
first quarter of 2011, new segment reporting based on this customer segmentation was introduced with
three separate operating segments: Residential Segment, Business Segment and Network and Support
Functions.

The Residential Segment (RS) includes marketing, sales and customer services, focused on providing
mobile, fixed line telecommunications and TV distribution services to residential customers.

The Business Segment (BS) includes marketing, sales and customer services, focused on providing
mobile and fixed line telecommunications and systems integration services to corporate customers,
small- and medium-sized businesses and the public sector. The Business Segment is also responsible
for the wholesale business in both fixed and mobile services.

The Network and Support Functions (NSF) performs cross-segment management and support
functions, and includes the Technology department, Procurement, Accounting, Treasury, Legal and
other central functions.

Fully owned subsidiaries Iskon Internet, Combis and KDS are consolidated within the respective
operating segments.

The Group reports EBITDA and primary revenues and expenses (i.e. revenues and expenses involving
third parties) for its operating segments.

Depreciation is not allocated to the segments as the majority is related to the fixed and mobile network,
which is part of the NSF.

Change in useful life of customer relationship

Under Group Accounting policies, revenue from connection fees should be recognized over the
estimated useful life of a customer relationship. To date, the lifetime of a customer relationship in the
fixed telephony segment was estimated at 10 years.

Due to changed market conditions, the period that constitutes useful life has been re-evaluated and is
now calculated at three years, with effect from 1 January 2011. This change has been recognized in Q3
2011 and has had a positive impact on revenue of HRK 73 million.

Change in definition of Prepaid Subscribers

From Q1 2011, the regulator (HAKOM) amended the definition of the total prepaid subscriber base so
that only SIMs showing traffic or voucher recharges in the previous 90 days should be considered as
subscribers.

To date, T-HT had been using a definition of its subscriber base that included all connected SIMs in the
subscriber base. For Q3 2011, T-HT has aligned the number of prepaid subscribers with the new
HAKOM definition and all related KPIs. Data for comparable periods in this report are restated in line
with the new definition.
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. - Jan-Sep % of change
in HRK million 2010 11/10
Revenue 6,092 6,321 -3.6%
EBITDA before exceptional items 2,799 2,858 2.1%
EBITDA after exceptional items 2,799 2,858 2.1%
EBIT (Operating profit) 1,794 1,870 -4.0%
Net profit after minority interest 1,483 1,484 -0.1%
EBITDA margin before exceptional items 46.0% 45.2% 0.7p.p.
EBITDA margin after exceptional items 46.0% 45.2% 0.7 p.p.
EBIT margin 29.5% 29.6% -0.1p.p.
Net profit margin 24.3% 23.5% 0.9p.p.
. - At 30 Sep At 31 Dec % of change
in HRK million 2011 2010 11/10
Cash and cash equivalents 2,478 3,282 24.5%
Total assets 12,532 13,585 -7.7%
Total issued capital and reserves 10,677 11,054 -3.4%
. - Jan-Sep % of change
in HRK million 2010 11/10
Net cash flow from operating activities 1,894 2,223 -14.8%
RESIDENTIAL SEGMENT

. - Jan-Sep % of change
in HRK million 2010 11/10
Revenue 3,327 3,502 -5.0%
Contribution to EBITDA before exceptionals 2,248 2,294 2.0%
BUSINESS SEGMENT

. - Jan-Sep % of change
in HRK million 2010 11/10
Revenue 2,765 2,819 -1.9%
Contribution to EBITDA before exceptionals 1,731 1,919 -9.8%

NETWORK & SUPPORT FUNCTIONS

in HRK million

2010
Contribution to EBITDA before exceptionals -1,180 -1,355

Jan-Sep

% of change
11/10

-12.9%
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Exchange rate information

Kuna per Euro Kuna per U.S. dollar

Average  Period end Average Period end
Nine months to 30 September 2010 7.26 7.29 5.53 5.36
Nine months to 30 September 2011 7.41 7.49 5.27 5.49

Selected Operational Data

Jan-Sep % of change

Key operational data 2010 11/10

Mobile subscibers in 000

Number of subscribers * 2,485 2,393 3.8%
- Residential 2,031 1,964 3.5%
- Business 454 430 5.6%
Number of postpaid subscribers 1,037 984 5.4%
Number of prepaid subscribers ¥ 1,448 1,409 2.7%
Minutes of use (MOU) per average subscriber’ 134 133 0.7%
- Residential 100 97 3.4%
- Business 288 301 -4.2%
Blended ARPU
- 0,
(monthly average for the year in HRK)** 9 106 11.9%
- Residential 73 85 -13.5%
- Business 184 204 -9.6%
Blended non-voice ARPU
= 0,

(monthly average for the year in HRK)2)3) 23 25 5.7%
SAC per gross add in HRK 135 188 28.0%
Churn rate (%)* 2.5 2.3 0.2p.p.
Penetration (%) " 128.8 119.0 9.9p.p.
Market share of subscribers (%)"? 45.0 45.4 -0.5p.p.

USource: VIPnet and Tele2 reports for Q3 2010 and Tele2 Q3 2011. Subscriber numbers for VIPnet in Q3 2011 are
internally estimated.

? Due to T-Mobile and T-Com merger and within the new segmental reporting explained above, as of Q1 2011
calculation of ARPU was changed to show consolidated mobile revenues rather than unconsolidated mobile
revenues

n September 2011 definition of prepaid subscribers was changed in order to be aligned with HAKOM definition.
According to new definition, only SIMs showing traffic or voucher recharges in the last 90 days should be
considered as subscribers. Number of subscribers in 2010 and all related KPIs were restated accordingly.
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Jan-Sep % of change

Key operational data 2010  fy10

Fixed mainlines in 000

Total mainlines " 1,321 1,444 -8.5%
- Residential 1,123 1,225 -8.3%
- Business 199 219 -9.2%
Total Traffic (mill. of minutes) 2,097 2,387 -12.2%
- Residential 1,558 1,733 -10.1%
-Business 538 654 -17.7%
ARPA voice per access

(monthly ave?'age for the year in HRK) 120 132 6.8%
- Residential 99 107 -7.4%
-Business 238 268 -11.0%
IP mainlines/customers in 000

ADSL mainlines 648 600 7.9%
- Residential 538 497 8.3%
- Business 109 103 6.0%
TV customers ? 337 277 21.5%
- Residential 318 261 21.7%
-Business 19 16 17.0%
Fixed-line customers 1 1 5.7%
VPN connection points 4 4 8.5%
ADSL mainlines ARPA

(monthly average for the year in HRK) 121 128 ©.6%
- Residential 118 125 -5.9%
- Business 133 138 -3.9%
Data lines in 000

Total data lines 6 6 -7.2%
Wholesale customers in 000

CPS (Carrier Pre-Selection) 137 224 -39.0%
NP (Number portability) users/number 535 399 34.1%
ULL (Unbundled Local Loop) 144 130 11.1%
WLR (Wholesale Line Rental)” 78 0 -

1) Includes POTS+FGSM+ ISDN+Payphones
2 Includes IPTV, DTH and Cable TV customers
“0n 1 July T-HT published new WLR (Wholesale Line Rental) offer in line with HAKOM regulation
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Group financial performance

Revenues

in HRK million (IFRS) I C’;"IZ%
Voice revenue 3,352 3,820 -12.3%
Non voice revenue 1,946 1,930 0.9%
Other service revenue 535 259 706.5%
Terminal equipment 161 179 -10.0%
Miscellaneous 98 133 25.9%
Revenue 6,092 | 6,321 -3.6%

Group revenues continue to be affected by the recession and special taxation measures designed to
improve Government finances. Croatia’s economic recovery has been slower than expected and one of
the slowest in the region.

The Group benefited from a contribution of HRK 281 million from Combis (five months contribution in
Jan-Sep 2010: HRK 110 million), but total revenues fell 3.6% to HRK 6,092 million (Jan-Sep 2010: HRK
6,321 million).

Voice revenues fell by 12.3% as a result of lower voice revenues in both the Residential and Business
segments, pricing pressures in both mobile and fixed markets, lower termination rates and fixed
wholesale revenues.

Other service revenues rose by 106.5%, largely due to the consolidation of Combis.

Iskon contributed HRK 179 million to Group consolidated revenues (Jan-Sep 2010: HRK 142 million) due
to growth in its broadband and IPTV subscriber base.

Mobile telephony revenues were again hit by the government’s 6% tax on mobile services imposed in
August 2009, which is deducted directly from revenue. The impact of the 6% tax in the nine months to
30 September 2011 was HRK 113 million (Jan-Sep 2010: HRK 124 million). As outlined above, the
Government has proposed abolition of the fee.

Operating expenses

Total consolidated operating expenses before depreciation and amortization decreased 2.5% to HRK
3,478 million in 2011 from HRK 3,567 million in 2010. Lower operating expenses achieved mainly
through the execution of a number of cost control initiatives, falling telecommunications services costs
and decreased asset write downs, more than offset the consolidation of Combis’ expenses for the full
nine months in Jan-Sep 2011 and increased merchandise costs associated with mobile promotions.

Material expenses were up by 1% at HRK 1,645 million (Jan-Sep 2010: HRK 1,628 million). Lower
telecommunications services costs were more than offset by higher merchandise costs as a result of
strong mobile promotions at the beginning of the year. The change in business model/accounting
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treatment of Consumer Premises Equipment (CPE) from 1 September 2010 resulted in a fall in
merchandise costs in Jan-Sep 2011 of HRK 112 million (Jan-Sep 2010: HRK 14 million) which was more
than offset by the consolidation of Combis expenses.

Total employee benefit expenses decreased by 1.8% to HRK 860 million in Jan-Sep 2011 from HRK 876
million in Jan-Sep 2010, despite consolidation of Combis’ expenses for the full nine months of the
period. The Group’s (FTE) employee numbers fell to 6,066 in September 2011 from 6,251 in September
2010 mainly as a result of a continuing program to rationalize business processes and drive efficiency
improvements.

Other expenses decreased by 5.2% to HRK 975 million (Jan-Sep 2010: HRK 1,028 million) primarily due
to lower maintenance and advertising expenses.

Asset write-downs decreased by 46.3% to HRK 48 million (Jan-Sep 2010: HRK 89 million) after
improvements made in the collection of written off receivables and in dunning procedures.

Depreciation and amortization rose by 1.7% to HRK 1,005 million (Jan-Sep 2010: HRK 988 million).

T-HT Group profitability

in HRK million Janz'g?? Janz-(S)(:g % ofc/;a;;g;
Revenue 6,092 6,321 -3.6%
EBITDA before exceptional items 2,799 2,858 2.1%
EBITDA after exceptional items 2,799 2,858 2.1%
EBIT (Operating profit) 1,794 1,870 -4.0%
Net profit after minority interest 1,483 1,484 -0.1%
- 0000}
EBITDA margin before exceptional items 46.0% 45.2% 0.7 p.p.
EBITDA margin after exceptional items 46.0% 45.2% 0.7 p.p.
EBIT margin 29.5% 29.6% -0.1p.p.
Net profit margin 24.3% 23.5% 0.9p.p.

EBITDA decreased by 2.1% to HRK 2,799 million (Jan-Sep 2010: HRK 2,858 million). The EBITDA
margin increased to 46.0% (Jan-Sep 2010: 45.2%) as EBITDA declined more slowly than revenues, as
outlined above.

Operating profit (EBIT) fell 4.0% to HRK 1,794 million (Jan-Sep 2010: HRK 1,870 million).
Net profit was almost flat at HRK 1,483 million (Jan-Sep 2010: 1,484 million) as lower EBIT was offset by

the absence of last year’s one-off charge related to involvement in HT Mostar (Jan-Sep 2010: HRK 32
million), higher financial income and lower taxation year on year.

12
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Balance sheet

T-HT’s balance sheet remains strong, with total assets of HRK 12,532 million. At 30 September 2011,
cash and cash equivalents stood at HRK 2,478 million, compared with HRK 3,282 million at 31
December. A dividend totalling HRK 1,863 million was paid in May 2011.

Cash flow

As a result of lower profitability and higher redundancy payments, net cash flow from operating
activities in Jan-Sep 2011 fell 14.8% to HRK 1,894 million (Jan-Sep 2010: 2,223 million).

Capital expenditure

. - % of change
in HRK million 11/10
Business 61 36 70.3%
Residential 252 115 7119.9%
Network and Support Functions 320 467 -31.4%
T-HT Group 633 617 2.6%
Capex/ Revenue ratio 10.4% 9.8% 0.6 p.p.

Capital expenditure was 2.6% higher compared with the first nine months of 2010. The merger of T-HT
with T-Mobile Croatia along with efforts to maximize internal synergy potential between the fixed and
mobile business areas meant that several major projects were rescheduled or postponed in 2010. The
shift of Consumer Premises Equipment (CPE) from OPEX to CAPEX as of 1 September 2010 also
resulted in an HRK 112 million increase (Jan-Sep 2010: HRK 14 million).

The Residential Segment experienced substantially higher capital expenditure, mostly due to the
change in business model/accounting treatment of network CPE and increased capital expenditure
related to IT.

Business Segment capital expenditure was 70.3% higher, mainly due to increased investment in
business-related IT solutions, change in business model/accounting treatment of CPE equipment as
well as increased capex in Combis and Iskon.

In the absence of clarity on the issue of fiber access, the Group has continued with its modernisation of
the current fixed core and aggregation network, while in the mobile network it continues to invest in
radio access and core network transformation in order to improve mobile broadband access.
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Analysis of segment results

Residential Segment highlights

e T-HT maintained its leading position in all three markets (mobile, fixed line and IP)

e Introduced new mobile tariffs targeting a range of customer segments

e Mobile subscribers up 3.5% (up 2.9% on Q2 2011), following change in definition of prepaid
subscribers as outlined on page 7

e 538,443 ADSL mainlines, up 8.3% from Q3 2010 (flat to Q2 2011), and 317,847 TV customers,
up 21.7% (up 4.6% on Q2 2011)

o Revenues down 5.0%, due largely to lower voice revenues in the mobile and fixed network
and lower non voice revenue in mobile

e  Contribution to EBITDA of HRK 2.248million, down 2.0%

Jan-Sep Jan-Sep % of change

Key operational data 2011 2010 11/10

Mobile subscribers in 000

Number of subscribers 2,031 1,964 35%
Minutes of use (MOU) per average subscriber’ 100 97 3.4%
Blended ARPU 73 85 -13.5%

(monthly average for the year in HRK) 3

Fixed mainlines in 000

Total mainlines” 1,123 1,225 -8.3%
Total Traffic (mill. of minutes) 1,558 1,733 -10.1%
ARPA voice per access )
(monthly average for the year in HRK) 9 107 74%
IP mainlines/customers in 000

ADSL mainlines 538 497 8.3%
TV customers? 318 261 21.7%
ADSL mainlines ARPA 118 195 5.9%

(monthly average for the year in HRK)

1) Includes POTS+FGSM+ ISDN+Payphones

Includes IPTV, DTH and Cable TV customers

n September 2011 definition of prepaid subscribers was changed in order to be aligned with HAKOM definition.
According to new definition, only SIMs showing traffic or voucher recharges in the last 90 days should be considered
as subscribers. Number of subscribers in 2010 and all related KPIs were restated accordingly.
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In the first six weeks of 2011, T-HT launched sustained mobile acquisition and retention campaigns for
new and existing customers signing 24 months contracts. The Group also introduced postpaid tariffs
focusing on data and targeting young people, along with new family and broadband mobile tariffs.

After its first successful year, bonbon has more than 100,000 subscribers, with 85% of the customer
base under 35 years old, establishing it as an attractive brand for young professionals.

Minutes of usage per average mobile subscriber in nine months to 30 September 2011 increased by
3.4%, compared to the same period last year.

Blended ARPU decreased by 13.5% in the period compared to the nine months to 30 September 2010,
as a result of the economic environment and intense competitive pressures.

The Group also introduced bundled fixed and mobile products to boost ADSL customer acquisition.

T-HT’s IPTV and DTH satellite TV services were further boosted by offers including new and exclusive
sports content, pay per view and “try and buy.“ Subscription to the satellite TV service was boosted by
the repositioning of the service in Q1 2011. Satellite TV is becoming an increasingly important element
of the Group’s TV product offering.

In Q2 it was decided to unbundle ADSL service for provisioned DTH customers, not using the ADSL
service connected to DTH, resulting in a decline of ADSL connections in Q3.

Total fixed access mainlines at the end of September 2011 were 1,123million, down 8.3% year on year.
This decline is in line with the wider trend in the telecommunications market for fixed to mobile and IP
substitution. At the same time, the Group continues to ensure the competitiveness of its products
through attractive promotional offers and excellent service delivery.

Fixed telephony traffic fell to 1,558 million minutes in the nine months to 30 September 2011, down
10.1% on the previous year. This market trend is indicative of the ongoing substitution of fixed traffic by
mobile and IP traffic.

Fixed voice average revenue per access (ARPA) decreased 7.4% from the same period last year as a
result of the overall market trends described above.

At the end of September 2011, ADSL mainlines were up 8.3% at 538,443 compared with the same
period in 2010. ADSL mainline ARPA fell 5.9%.

The Group’s TV subscriber base has shown further growth, with 317,847 customers at the end of
September 2011, up 21.7% on the year. Subscriptions to Satellite TV, an extension of the Group’s IPTV
service, continue to grow.
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Residential Segment financial performance

. - % of change
in HRK million 11/10
Voice revenue 1,969 2,256 -12.7%
Non voice revenue 1,117 1,053 6.1%
Other service revenue 113 45 152.9%
Terminal equipment 115 135 -15.1%
Miscellaneous 13 13 0.0%
Total revenues 3,327 3,502 -5.0%
Operating expenses 1,079 1,208 -10.7%

Contribution to EBITDA before

exceptionals

In the nine months to 30 September 2011, total residential revenues fell to HRK 3,327 million, down 5%
year on year. The decline was due to lower voice revenues in the mobile and fixed network along with
lower non voice revenues in mobile.

This decline is largely due to the delayed economic recovery, regulatory measures and an intensely
competitive market.

Voice revenues

A fall in retail mobile voice revenues in the nine months to 30 September 2011 from the same period in
2010 was driven by a highly competitive market, with prices showing a consistently decreasing trend in
the face of a tough economic environment. In addition, voice mobile termination revenues were lower
following reductions in termination rates.

Mobile minutes of use (MOU) per average subscriber rose by 3.4%, however, demonstrating that the
revenue decline resulted from lower average revenue per usage, owing to the factors mentioned above.

Fixed telephony revenues in the nine months to 30 September 2011 were lower year on year owing to
the continuation of fixed to mobile substitution as well as regulatory measures (including the regulation
of WLR and naked ADSL).This resulted in an 8.3% fall in the number of mainlines and a 10.1%
decrease in minutes of use. As a result of lower minutes spent and downward pricing pressure, voice
ARPA declined by 7.4%.

Non voice revenues

In the first nine months to 30 September 2011, non voice revenues rose 6.1% over the previous year as a
result of higher revenues from fixed services, whilst mobile revenues slipped slightly.
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The mobile business has seen a notable redistribution of non voice revenues, with higher data
revenues, supported by competitively priced packages and the increased availability of smart phones.
This underscores the shift toward usage of data transmission services by the average mobile customer
and away from voice and SMS.

Higher fixed non voice (IP) revenues achieved at the end of September 2011 in comparison with the
same period last year were a result of an 8.3% increase in ADSL mainlines and 21.7% rise in TV
subscribers. Marketing initiatives and promotional offers caused ADSL ARPA to slip 5.9% in the period,
however.

Other service revenues

Other service revenues were HRK 68 million higher as a result of different tariff structures for mobile.

Terminal equipment

Revenues from terminal equipment fell 15.1% in the nine months to 30 September 2011 to HRK 115
million compared with the previous year. This was due to decreased sales of handsets and different
treatment of CPE equipment compared to last year.

Contribution to EBITDA

In the nine months to 30 September 2011, the contribution to EBITDA was HRK 2,248 million, down
2.0% compared with the same period last year.

Business Segment highlights

e Stable customer base across all segments and products/tariffs
e Mobile subscribers up 5.6% (up 1.1% on Q2 2011)
109,342 ADSL mainlines up 6.0% (up 0.9% on Q2 2011) and 18,919 TV customers, up 17.0%
(up 2.6% on Q2 2011)
e Revenues down 1.9%
0 [P andICT revenues showing further growth with new ICT services launched
e Maintained position as major wholesale provider
Contribution to EBITDA of HRK 1,731 million, down 9.8%

Jan-Sep Jan-Sep % of change

Key operational data

2011 2010 11/10

Mobile customers in 000

Number of subscribers 454 430 5.6%
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Minutes of use (MOU) per average subscriber 288 301 4.2%

Blended ARPU

- 0,
(monthly average for the year in HRK) 184 204 9.6%

Fixed mainlines in 000

Total mainlines” 199 219 -9.2%

Total Traffic (mill. of minutes) 538 654 -17.7%

ARPA voice per access

- 0,
(monthly average for the year in HRK) 238 268 11.0%
IP mainlines/customers in 000
ADSL mainlines 109 103 6.0%
TV customers 19 16 17.0%
Fixed-line customers 1 1 5.7%
VPN connection points 4 4 8.5%
ADSL mainlines ARPA o
(monthly average for the year in HRK) 133 138 9.9%
Data lines in 000
Total data lines 6 6 -7.2%
Wholesale customers in 000
CPS (Carrier Pre-Selection) 137 224 -39.0%
NP (Number portability) users/number 535 399 34.1%
ULL (Unbundled Local Loop) 144 130 11.1%
WLR (Wholesale Line Rental)? 78 0 -

1) Includes POTS+FGSM+ ISDN+Payphones
20n 1 July 2011 T-HT published new WLR (Wholesale Line Rental) offer in line with HAKOM regulation

Mobile business customers rose 5.6 % at the end of September 2011 due to a mobile acquisition and
retention marketing campaigns at the start of the year and new tariffs introduced in March to suit
customers’ varying needs: e.g. occasional Internet users, heavy Internet users. T-HT also introduced
tariffs specifically targeting SMEs.
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Minutes of use per subscriber slipped 4.2%, however, and ARPA fell 9.6%, due to the impact of the
economic downturn.

Fixed line customer mainlines fell 9.2% year on year in the nine months to 30 September to 198,622.
This fall is in line with the wider trend of fixed to mobile and IP substitution in the telecommunications
market.

Fixed telephony business minutes totalled 538 million minutes in nine months to 30 September 2011,
down 17.7% on the same period last year. Fixed voice ARPA decreased 11.0% on the year to HRK 238,
as result of lower usage.

The ADSL subscriber base is showing continued growth as a result of attractive retention and
acquisition promotions. ADSL mainlines in the nine month period rose 6.0% over the previous year to
109,342 whilst ADSL ARPA fell 3.9% to HRK 133.

Subscribers to TV services grew 17.0% to 18,919 over the previous year as result of continuous service
enhancements and offers on program packages to both new and existing subscribers. The Group
launched a hotel TV service in March.

The VPN customer base rose 8.5%. T-HT constantly promotes the migration of existing traditional data
customers to IP based products.

The number of data lines fell 7.2% in the nine months to 30 September 2011 compared with the
previous year. Whilst traditional data lines are falling, however, uptake of new Metro Ethernet services
continues to increase.

In Q3 2011, tportal.hr became the Number Two web portal in Croatia by reach, with more than 800,000
unigue visitors per month according to Gemius, an independent Internet traffic research agency.

The consolidation of Croatia’s telecommunications market continues. The most significant recent
development was the acquisition by VIPNet of cable operator B.Net. This move will intensify
competition in the national wholesale and retail data market.

With Croatia in the final stages of accession to the European Union, there is pressure from EU-based
operators to increase discounts on roaming to levels close to EU benchmarks.

Business Segment financial performance

in HRK million Jané?)?? Janz-?)?g ) ofcl;aijgz
Voice revenue 1,383 1,565 -11.6%
Non voice revenue 829 876 -5.4%
Other service revenue 422 214 96.8%
Terminal equipment 46 44 6.1%
Miscellaneous 85 120 -28.8%
Total revenues 2,765 2,819 \ -1.9%
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Operating expenses 1,034 899 15.0%

Contribution to EBITDA before exceptionals

Revenues
Voice revenues

Voice revenues fell 11.6% to HRK 1,383 million (Jan-Sept 2010: HRK 1,565 million) mainly driven by
continued economic downturn, competitive pressure on pricing and a 9.2% decline in total fixed
mainlines with 17.7% fall in total fixed minutes .

Wholesale fixed voice revenues fell 13.8% due to regulatory intervention in the form of lower IC prices
as of 1 January 2011. In addition, voice services revenues from international operators fell 5.8%
compared with the previous year, primarily as result of lower traffic.

Downward pressure on mobile voice revenues continued, with a fall in retail mobile voice revenues
driven by lower voice ARPU. This was partially offset by an increase in subscribers. In addition, voice
mobile termination revenues were lower following reductions in termination rates.

Non voice revenues

Non voice revenues fell 5.4% to HRK 829 million in the nine months to 30 September 2011, due
primarily to declines in retail and wholesale fixed non voice revenues.

The decline in fixed retail was driven by lower revenues from traditional data, partially offset by higher
IP revenues.

Non voice fixed wholesale revenues were lower on a decline in revenues from national leased lines,
migration to new commercial models and a decrease in capacity. Revenues from national IP services
slipped on a fall in dial-up traffic. Interconnection leased line revenues also showed a decrease.

Other service revenues

Other service revenues increased 96.8% to HRK 422 million (Jan-Sept 2010: HRK 214million) on growth
in ICT-related revenues following the acquisition of Combis (consolidated as of May 2010).

Terminal equipment

Revenues from terminal equipment rose 6.1% to HRK 46 million. Fixed terminal equipment revenues

decreased slightly but this was offset by higher revenue from mobile terminal equipment following
promotional activities at the beginning of 2011.
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Miscellaneous revenues

Miscellaneous revenues fell 28.8% to HRK 85 million. The fall was primarily driven by lower mobile
revenue, as disconnection fee revenue became part of service revenue as of the start of 2011. Mobile
wholesale miscellaneous revenues also decreased due to lower national roaming (NR) prices and lower
usage.

Contribution to EBITDA

The Business Segment’s contribution to EBITDA in the nine months to 30 September 2011 fell 9.8%
compared with the previous year to HRK 1,731 million.

Network and support functions financial performance

. - Jan-Sep % of change
in HRK million 2010 11/10

Other Operating income 185 104 78.1%

Operating expenses 1,365 1,459 -6.5%

Contribution to EBITDA before exceptionals -1,355

In the Network and support functions, a 78.1% increase in Other operating income resulted from the
one-off impact of a reversal of provisions and increased revenue from dunning letters. Operating
expenses were 6.5% lower compared with the previous year due to lower maintenance expenses and
service costs. Overall this resulted in a lower negative contribution to EBITDA for the nine months to 30
September 2011 of -HRK 1.180 million (Jan-Sept 2010: -HRK 1,355 million).

Network and Service Platforms

Network and Service Platforms are T-HT’s core infrastructure and as such are continuously upgraded
and improved in line with Group strategy. With the consolidation of T-HT’s business operations, the
Group started to converge the functionalities of its resources in both fixed and mobile networks on joint
service platforms, thus achieving improved service availability and greater cost efficiencies. In the nine
months to 30 September 2011, T-HT has been working on the further development of its network
infrastructure, increasing broadband access capacity and establishing a common, fixed and mobile,
transport and core network.

In fixed networks, T-HT has adopted a strategy of providing all services via one common broadband
port, triggering the transformation of its access network by the construction of a new optical access
network, including an optical access platform (GPON) and modernization of the copper access
network. Furthermore, the Group continues functional upgrades of the existing PSTN network to enable
VolIP telephony provision on broadband.
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In mobile networks, continuous radio access and core network transformation will support the
development and rapid implementation of new, economically optimized technologies (e.g. HSPA, LTE),
while taking into account maximum utilization of existing infrastructure and frequency resources.
Mobile BroadBand (MBB) access was strongly in the focus of development, through existing and newly
deployed technologies such as UMTS900, in order to improve data services coverage. Expansion of
network by building of new infrastructural points is continued, along with capacity expansion to support
strong data traffic increase.

T-HT Group Third Quarter 2011 Report

Summary of key financial indicators

in HRK million (IFRS) J”;ﬁ?‘; %Ofd;a,;%
Voice revenue 1,222 1,377 -11.3%
Non voice revenue 695 686 1.3%
Other service revenue 214 110 94.4%
Terminal equipment 48 58 -16.4%
Miscellaneous 30 46 -35.6%
Revenues 2,209 2,278 -3.0%
EBITDA before exceptional items 1,132 1,137 -0.5%
EBITDA after exceptional items 1,132 1,137 -0.5%
EBIT 791 814 -2.9%
Net profit 655 662 -1.2%

In the third quarter of 2011, revenues declined 3.0%, due primarily to a 11.3% fall in Voice revenues.
This was the result of a tough economic environment, a consistent decline in prices (including
interconnection prices) and intense competitive pressure. Non voice revenues rose by 1.3%, due
largely to an increase in residential fixed non voice revenues (connected with ADSL and IPTV services)
and higher mobile non voice usage. Both, Voice and Non voice were supported by the change in
revenue recognition outlined above, due to the amended definition of useful life of a customer
relationship.

Other service revenues rose 94.4% due to an improved contribution from Combis and the
implementation of different tariff structures in mobile. Following a decrease in operating expenses,
EBITDA fell 0.5% while larger depreciation expenses caused EBIT to decrease 2.9%. Net profit fell
1.2%.
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Risk management

As well as the business and regulatory developments outlined in this statement, the Group also reports
the following changes to its risk profile in the period under review.

The Group understands that the Agency has filed two indictments to the Misdemeanour Court against
the Company over infringements of the Electronic Communications Act, proposing that the Company
should be fined 3% of its annual gross revenues in each of these two proceedings due to the
Company’s alleged breach of regulatory obligations proscribed by the decision of the Agency Council
dated 6 April 2011 upon which the Company is obligated to offer alternative operators wholesale line
rental service as of 1 July 2011. These indictments have not yet been officially delivered to the
Company. When and if such misdemeanour charges are received, the Company will present its defence
before the Misdemeanour Court.

Croatian Competition Agency (CCA) has initiated proceedings against all three mobile operators
(including the Company) for the alleged agreement on concerted practice prohibited by the
Competition Act since all three mobile operators changed billing units in their tariff plans on 1 October
1 2009 from 15 seconds to 60 seconds. The CCA considers the change of billing units to be an
agreement on a price increase. The Company received the CCA’s decision on official initiation of the
procedure on 21 September 2011. In these proceedings, the CCA will examine the existence of such
agreement among the above-mentioned operators and whether as such it constitutes concerted
practice as prohibited under Article 8 of the Competition Act (OJ 79/09).
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Group 2011 outlook

Revenue

As stated in the Q1 results on 28 April 2011, the Group’s performance for the current financial year is
influenced by the strength of the tourist season in Croatia and recovery in the national economy. The
economic turnaround that had been predicted earlier this year has not materialized, while
unemployment remains high and the amount of overdue payments has reached record levels. At the
same time, the government’s 6% tax on mobile services, originally imposed in 2009, has not been
removed, whilst the recent introduction of regulations governing wholesale line rental and naked DSL
will further impact the Group’s business.

The Group continues to maintain its focus on exploiting new growth opportunities and maximising
existing ones. However, given the tough economic conditions and accelerated regulatory pressures the
Group expects 2011 revenue to be moderately lower than the 2010 level.

EBITDA before exceptional items

In light of continued challenging economic conditions in Croatia, regulatory impact and consequently
lower expectations for revenue, the Group expects 2011 EBITDA close to the 2010 level. However, the
Group is committed to maintaining the year-on-year EBITDA margin through efficiencies gained so far
and continuing strong cost controls.

CAPEX

While the current regulatory regime remains a disincentive to T-HT’s potential investment in fiber
infrastructure, the Group expects 2011 capital expenditure to be lower than 2010. However, T-HT will
continue to invest in modernizing the network and IT systems, as well as in mobile capacity.

Regional Expansion

The Group continues to monitor and evaluate expansion opportunities to increase shareholder value.
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T-HT Group Financial statements

Consolidated Income Statement

. - Jan-Sep w0 Jul-Sep  Jul-Sep
in HRK million (IFRS) 9010 c/;a;g; 2011 2010
Voice revenue 3,352 3,820 -72.3% 1,222 1,377 -11.3%
Non voice revenue 1,946 1,930 0.9% 695 686 1.3%
Other service revenue 535 259  7106.5% 214 110 94.4%
Terminal equipment 161 179 -710.0% 48 58  -16.4%
Miscellaneous 98 133 -25.9% 30 46  -35.6%
Revenue 6,321 -3.6% 2,209 2,278
Other operating income 185 104 78.1% 58 28  107.7%
Total operating revenue 6,278 6,425 2.3% 2,267 2,305 -1.7%
Operating expenses 2.5% 1,136 1,168
Material expenses 1,645 1,628 1.0% 533 512 4.0%
Merchandise, material and energy expenses 779 724 7.6% 235 213 710.3%
Services expenses 866 904 -4.3% 208 299 -0.5%
Employee benefits expenses 860 876 -1.8% 291 296 -1.7%
Other expenses 975 1,028 -5.2% 326 370  -712.0%
Work performed by the Group and capitalised -49 55 9.5% 17 32 46.6%
Write down of assets 48 89 46.3% 4 22 -82.7%
EBITDA 2,799 2,858 2.1% 1,132 1,137 -0.5%
Depreciation and amortization 1,005 988 1.7% 340 323 5.3%
EBIT 1,794 1,870 4.0% 791 814 -2.9%
Financial income 56 43 32.5% 29 6 417.4%
Income/loss from investment in joint ventures 21 6 265.8% 6 0
Financial expenses 30 63 -52.8% 5 8 -162.1%
Profit before taxes 1,842 1,855 -0.7% 820 828
Taxation 359 370 -3.0% 166 165 0.3%
Net profit 1,483 1,485 -0.1% 655 662 -1.2%
Minority interest 0 0 - 0 0

Net profit after minority interest 1,483 1,484

Exceptional items 0 0 - 0 0

EBITDA before exceptional items 2,799 2,858 2.1% 1,132 1,137 -0.5%
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Consolidated Balance Sheet

in HRK million

At 30 Sep At 31 Deﬂ % of change

2011 2010 11/10
Intangible assets 1,030 1,162 -11.4%
Property, plant and equipment 6,090 6,336 -3.9%
Non-current financial assets 443 422 5.0%
Receivables 24 31 23.0%
Deferred tax asset 50 57 -11.6%
Total non-current assets 7,637 8,008 -4.6%
Inventories 189 216 -12.6%
Receivables 1,351 1,504 -10.1%
Current financial assets 71 465 52.9%
Cash and cash equivalents 2,478 3,282 24.5%
Prepayments and accrued income 167 110 51.5%
Total current assets 4,895 5,577 -12.2%
TOTAL ASSETS
Subscribed share capital 8,189 8,189 0.0%
Reserves 409 409 0.1%
Revaluation reserves -3 -1 -170.3%
Retained earnings 598 626 -4.5%
Net profit for the period 1,483 1,831 -19.0%
Minority interest 1 0 -
Total issued capital and reserves 10,677 11,054 -3.4%
Provisions 311 293 6.1%
Non-current liabilities 35 17 -70.0%
Total non-current liabilities 346 410 -15.6%
Current liabilities 1,305 1,871 -30.3%
Accrued expenses and deferred income 205 250 -18.1%
Total current liabilities 1,509 2,121 -28.6%
Total liabilities 1,855 2,531 -26.7%

TOTAL EQUITY AND LIABILITIES
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Consolidated Cash Flow Statement

in HRK million (IFRS HT accounting policies) Ja"z'g?‘;

Profit before tax 1,842 1,855 -0.7%
Depreciation and amortization 1,005 988 1.7%
Decrease of current receivables 50 0 -
Decrease of inventories 28 0 -
Other cash flow increases 0 0 -
Total increase of cash flow from operating activities 2,924 2,843 2.8%
Decrease of current liabilities -503 -147 242.6%
Increase of current receivables 0 -148 700.0%
Increase of inventories 0 -6 700.0%
Other cash flow decreases 527 -320 -64.8%
Total decrease of cash flow from operating activities -1,030 620 -66.2%
Net cash inflow/outflow from operating activities 1,894 2,223 -14.8%
Proceeds from sale of non-current assets 11 5 94.7%
Proceeds from sale of non-current financial assets 74 437 -83.1%
Proceeds from sale of current financial assets 0 0 -
Interest received 44 38 15.9%
Other cash inflows from investing activities 518 150 246.2%
Total increase of cash flow from investing activities 647 630 2.7%
Purchase of non-current assets 634 617 2.6%
Purchase of non-current financial assets 0 290 700.0%
Other cash outflows from investing activities -840 -399 -110.2%
Total decrease of cash flow from investing activities -1,473 -1,307 -12.7%
Net cash inflow/outflow from investing activities -826 678 22.0%
Total increase of cash flow from financing activities 0 0 -
Repayment of loans and bonds 9 2 -394.8%
Dividends paid -1,863 -2,788 33.2%
Repayment of finance lease 0 -1 100.0%
Total decrease in cash flow from financing activities -1,872 2,791 32.9%
Net cash inflow/outflow from financing activities -1,872 2,791 32.9%
Total increase of cash flow 1,894 2,223 -14.8%
Total decrease of cash flow -2,698 -3,468 22.2%
Cash and cash equivalents at the beginning of period 3,282 4,195 21.8%
Net cash (outflow) / inflow -804 -1,246 35.4%
Cash and cash equivalents at the end of period 2,478 2,949 -16.0%
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Consolidated EBITDA reconciliation

in HRK million

Jan-Sep

2010

A Hrvatski .
Telekom

% of change
11/10

Segment Result (Contribution to EBITDA)

Residential Segment 2,248 2,294 2.0%
Business Segment 1,731 1,919 -9.8%
Network and Support Functions -1,180 -1,355 -12.9%
I?::L(;(;r;trrri]t:rﬁison to EBITDA before exceptionals 2,799 2 858 21%
Exceptional items 0 0 -
Total EBITDA 2,799 2,858 2.1%

Group’s revenue breakdown under former reporting structure

. - Jan-Sep Jan-Sep % of change
in HRK million (IFRS) 2011 2010 11/10
Mobile 2,542 2,844 -10.6%
Fixed Telephony 1,592 1,740 -8.5%
Wholesale 438 488 -10.3%
IP Revenue 1,116 1,016 9.9%
Data 95 115 -17.3%
ICT 306 115 165.6%
Miscellaneous 4 3 68.7%
Revenue 6,092 | 6,321 -3.6%
Statement of changes in Equity
in HRK million
Position 31 December 30 September
2010 2011
1. Subscribed share capital 8,189 8,189
2. Netincome reserves 409 409
3. Retained earnings or loss carried forward 627 598
4 Net profit (loss) for the period 1,831 1,483
5. Revaluation of available for sale financial assets 2 -2
6. Other changes in equity 0 0
7. Total equity and reserves 11,054 10,677
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Notes to the condensed consolidated financial statements
For the nine months ended on 30 September 2011

Basis of preparation
The condensed consolidated financial statements as of 30 September 2011 and for the nine months
then ended, have been prepared using accounting policies consistent with International Financial
Reporting Standards.

Significant Accounting Policies
The consolidated financial statements have been prepared under the historical cost convention,
except for investments available-for-sale stated at fair value.

The same accounting policies, presentation and methods of computation are followed in these
condensed consolidated financial statements as were applied in the preparation of HT's consolidated
financial statements for the year ended 31 December 2010.

Dividends
Dividend in the amount of HRK 1,864 million (HRK 22,76 per share) was paid to the shareholders on
23 May 2011.

Segment information

On 1 January 2010, the old divisions of T-Com and T-Mobile, serving fixed and mobile markets
respectively, were replaced by a new structure based upon Residential and Business segments.
Starting from first quarter of 2011, new segment reporting following this structure is introduced.

The group’s operating segments are Residential Segment, Business Segment and Network and
Support function segment.

The Residential Segment (RS) includes marketing, sales and customer care activities, focused on
providing mobile, fixed line telecommunications and TV distribution services to residential customers.

The Business Segment (BS) includes marketing, sales and customer care activities, focused on
providing mobile and fixed line telecommunications, system integration services to corporate
customers, small and medium business, and public sector. Also BS is responsible for wholesale
business for both, fixed and mobile services.

The Network and Support Functions (NSF) performs cross-segment management and support
functions, including Technology department, Procurement, Accounting, Treasury, Legal and other
central functions.
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Business segments
The following tables present revenue and profit of HT’s business segments:
Period ended 30 September 2011
in HRK million L _ Network and
Residential Business support
Segment Segment functions
Voice revenue 1,969 1,383 0
Non voice revenue 1,117 829 0
Other service revenue 113 116 0
ICT services 0 306
Terminal equipment 115 46
Miscellaneous 13 85 0
Total revenues 3,327 2,765 0
Other operating income 0 0 185
Operating expenses 1,079 1,034 1,365
Contribution to EBITDA before SI 2,248 1,731 -1,180
Current interim period
1 July 2011 to 30 September 2011
in HRK millio